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A.H. Beard’s new premium sleep campaign is set to tackle misconceptions around sleep. Supplied

st Aron Lewin
‘ November 24, 2022 3 mins read P q

Australian-made and owned bed company A.H. Beard has launched its new,
national Premium Sleep campaign which highlights the importance for
customers in investing in the best bed within their budget, and achieving a
quality night’s sleep.

The leading bed making company — which turns 123 years old on Friday -
specialises in premium, prestige products, and supplies commercial partners,
including value and luxury accommodation sites and mining facilities. It also
distributes to hundreds of retailers across Australia and New Zealand,
including Harvey Norman, Forty Winks and Domayne.

The brand also has a large export division across Southeast Asia, partners with
organisations such as the Sleep Health Foundation, Beyond Blue and the
Australian Institute of Sport, and has a dedicated sleep wellness centre, which
provides personalised consultations with sleep specialists.

Its new campaign emphasises the health benefits of sleep, and endeavours to
eradicate misconceptions about skipping sleep in place of other priorities. This
includes tackling slogans such as “if you snooze, you lose,” and, “success
doesn’t happen overnight,” which can undermine the impact of sleep on
holistic health.

According to the Sleep Health Foundation, up to 45 per cent of Australians
aren’t getting enough sleep, with 20 per cent suffering from insomnia, a
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condition that can lead to other health conditions, such as depression and post
traumatic stress disorder.

A.H. Beard chief executive Tony Pearson told Inside Retail that the goal of the
campaign is to enhance its brand awareness, and bring a level of conscious
awareness about the importance of sleep.

He cited research from the Sleep Health Foundation which shows that
inadequate sleep is costing the Australian economy over $66 billion, and
explained that sleep is not just the first pillar of health. Rather, it underpins
everything else, including physiological recovery and mental and cognitive
memory formation.

“We hear, ‘sleep is for the weak’ and Tll sleep when I’'m dead’ all the time. It’s a
significant issue, and one of the great concerns we have in the post-pandemic
world. If anything [it’s] likely to have gotten a bit worse,” he said.

“Sleep is a core human function, [but] we live in a society that makes it harder
to do.”

Social and business concerns

According to Pearson, A.H. Beard has grown by about 35-40 per cent over the
last five years across all its channels. However, like other retailers and
suppliers, the business has faced complex challenges relating to labour
shortages, supply constraints and costs following the pandemic.

The ‘cocooning’ phenomenon, where customers were spending more time at
home, and subsequently investing more in their space, contributed to growth
in the sale of A.H. Beard’s beds, and peripheral products.

“T attribute most of that growth to a genuine commitment to understanding
our consumer needs, and distribution partners,” Pearson said.

“In all honesty, we haven’t seen that [growth] stop yet. Our average unit value
is certainly up, and we’re selling a higher proportion of higher value products.”

Given that one-third of one’s life is spent on beds and bedding, Pearson said he
is fascinated that it is one of the least understood products.

The essentials that are intrinsic to a good night’s sleep include avoiding
disturbance, temperature regulation, adaptive support, pressure-relieving
comfort, breathability and the right bedding.

Pearson believes that customers who buy cheaper beds often have to buy a
new bed, which costs more than initially investing in a quality product.
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“Very few people understand what it takes to build a high quality product, and
we’re seeing penetration in this, and global markets, of much lower quality
products that’s not increasing the likelihood of getting a good night’s sleep,” he
said.

“We have concerns from a societal perspective, but also from a business
perspective that is committed to employing people locally.”

Hunger for excellence

Pearson said that retail volumes continue to be quite strong, and that the net
migration rates, as well as number of new home builds, are expected to
increase.

This, in conjunction with a return to the hotel industry, and the demand for its
product in Southeast Asia, will likely lead to that growth trajectory continuing.

However, a focus for the brand is solving constraint problems, such as reduced

labour availability and supply chain and logistic complexity.

He believes that the prestige brand resonates with audiences who have a
hunger for excellence. This audience has led downturn recoveries, and
typically has higher consumer confidence, which Pearson said reduces the
likelihood of the business being affected by cost-of-living pressures and
downturns in the economy.

He added that his hope for the campaign is that it will lead to better sleep
which, in turn, will help people become better versions of themselves.

“When you don’t sleep well, your cognitive function starts shutting down,” he
said.

“Just one hour less of sleep that you need a night, repeatedly, over a short
period of time, increases the likelihood of depression by five times. If you keep
doing that over an extended period, it leads to much more severe mental
wellness concerns.

“So I genuinely hope [that awareness around better sleep] leads to a better
society that’s more tolerant of each other, and we have better relationships.

“It’s what our society needs; after what we’ve had to deal with in the last three
years particularly.”

A.H. Beard Forty Winks Sleep

https://insideretail.com.au/business/how-a-h-beard-aims-to-grow-sales-and-improve-lives-with-new-sleep-campaign-202211

4/7



24/11/2022,17:36

Leave a Reply

Comment

Recommended by IR

SUSTAINABILITY

Frank Green brings
manufacturing in-house with
opening of Melbourne site

N

ST A

FASHION & ACCESSORIES
Q&A: Subtype GM Liam
Robson on immersive stores
and the future of sneakers

fi == OMNICHANNEL
Adairs to buy up Focus on
Furniture for $80 million

PUREPLAY
Virtual retail real estate plot
sells for a record USS$S2.4
million

SPORTS & ADVENTURE
P How activewear brand LSKD
did a month’s worth of orders
in 24 hours

RELATED NEWS

How A .H. Beard aims to grow sales and improve lives with new sleep campaign - Inside Retail

P N

C )

Author's latest articles

FASHION & ACCESSORIES

How Under Armour is
appealing to youth culture in
its new Melbourne store

| FASHION & ACCESSORIES

How Sophie Monk helped
Skye + Lach Co on its way to
$5 million

MANAGEMENT

- How a new and improved

Koko Black is gearing up for
Christmas
SUSTAINABILITY

Why brands are closing their
doors, and not offering sales
on Black Friday

GIFTS & TOYS

How Two Good Co is “fighting
the good fight” this Christmas

https://insideretail.com.au/business/how-a-h-beard-aims-to-grow-sales-and-improve-lives-with-new-sleep-campaign-202211



24/11/2022,17:36 How A H. Beard aims to grow sales and improve lives with new sleep campaign - Inside Retail

FRANCHISING

Ex-Myer, Metcash
executive nabs Forty
Winks CEO role

Inside Retail Jan 11,2017

|
INTERNATIONAL

Forty Winks partners
with US bedding
brand

Inside Retail Nov 1,2016
I

SUPERMARKETS

The Retail Council I

considers its future
Justin Grey  Jun 29,2016

|
STORES

Queensland shopping
centre’s new

additions
Inside Retail Jun 23,2016

I
GENERAL

Alisa and Lysandra in
bed with Forty Winks

Inside Retail Jul 27,2015
[

REPORTS

https://insideretail.com.au/business/how-a-h-beard-aims-to-grow-sales-and-improve-lives-with-new-sleep-campaign-202211 6/7



24/11/2022,17:36 How A .H. Beard aims to grow sales and improve lives with new sleep campaign - Inside Retail

lHSldE@etall About Us

Contact Us
Got a news tip or story idea? Advertise

Contact our editorial team

¥ in © @

Terms & Conditions

Privacy Policy

OCtomedla Inside FMCG

Internet Retailing

Inside Retail is an Inside Small Business

Octomedia publication Inside Franchise Business Executive

Our Partners Tradesquare

Copyright © Octomedia Pty Ltd 2022

https://insideretail.com.au/business/how-a-h-beard-aims-to-grow-sales-and-improve-lives-with-new-sleep-campaign-202211 7/7



